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If your Essay submission is chosen as one of the 10 winners of the “Mystics in 
the City Part 2 Worldwide Essay-Writing Contest,” you will be asked to sign 
a contract wherein you consent to the terms and conditions specified below. 
 
1. You (“Author”) grant Dunton Publishing (“Publisher”), the right to include 
(“Essay”) in the book tentatively entitled Mystics in the City Part 2. In so doing, 
the Author grants and transfers to the Publisher the following rights: 
 

1.1 Worldwide book rights—with the exception of Author reprinting their 
Essay on their own personal website or in a book comprised solely of the 
Author’s original works, as long as it’s stated, in each case, at the end of the 
Essay, “originally published in (tentatively titled) Mystics in the City Part 2.” 
 
All other rights (magazines, newspapers, online publications, audio, film, etc.) 
are at the sole discretion of Publisher on a case by case basis. (In other words, 
if it’s something other than what’s stated in the above paragraph, you need 
written permission from Publisher, with Publisher possibly receiving  
percentage of sale, depending on the situation.) 

 
1.2 The right to reproduce, publish, distribute, and sell the Essay as an integral 
part of the Book in its entirety and alone or in part as an excerpt of the Book, 
as well as all subsequent revisions and editions thereof, in the English 
language and all other languages, throughout the world, in all forms of the 
book.  This encompasses the original anthology format as well as all other 
book forms, including but not limited to adaptation, collected works, book 
club, digest, abridgement, condensation, Braille, large type, foreign–language, 
audio (recorded readings), visual projections, electronic and digitized (e.g., “e-
books,” interactive, multimedia versions, CD-ROM, screen–display 
technologies, verbatim text–only electronic editions, etc.), all mechanical 
reproduction and transcription (e.g., print-on-demand), films, and all “book” 
forms (written word) in any and all existing and forthcoming media and 
technologies. Author cannot receive a percentage of sale on Dunton 



   

Publishing’s ebook or any of the above mentioned related formats, containing 
your Essay. 

 
1.3 All worldwide archival (data storage/retrieval) rights.  The right to 
reproduce, publish, distribute, and sell —including to a third–party licensee—
the Essay as an integral part of the Book in its entirety and alone or in part as 
an excerpt of the Book, in English and any other language, throughout the 
world, including but not limited to microfilm, microcard, online (Internet), 
CD–ROM, digitized, electronic, and any other information–storage/retrieval 
system.  
 
1.4 Promotional use rights.  The right to reproduce, publish, and  distribute the 
Essay as an integral part of the Book in its entirety and alone or in part as an 
excerpt of the Book, in English and any other language, throughout the world, 
in any and all forms of promotional media, including live and recorded 
readings; print, electronic, and online catalogs; print, digitized, electronic, and 
online excerpts; radio, television, and print advertising and promotions; direct 
mailings; and all other marketing collateral. 
 

2. The Author grants Dunton Publishing the right to use his/her name and 
biographical information in connection with the Book, including for promotion 
and advertising purposes. Dunton Publishing agrees to credit the Author with 
each published use of the Essay. 
 
3. The Author grants Dunton Publishing the right to edit, condense, and/or alter 
the Essay, including its title, as necessary for publication.  Dunton Publishing 
agrees not to change the facts of the Essay. 
 
 
 


